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THE 30-SECOND “ELEVATOR PITCH”
¤FIGURE OUT YOUR DREAM JOB 

¤BREAK INTO GROUPS! ☺ 


¤HAVE FUN AND  
DON’T BE AFRAID TO FEEL SILLY.

https://www.youtube.com/watch?v=Lb0Yz_5ZYzI

From The Intern Queen

https://www.youtube.com/watch?v=1m8EQcRC2uk
https://www.youtube.com/watch?v=Lb0Yz_5ZYzI


The 30-Second “Elevator Pitch”

¤ Your name


¤ Give a little background


¤where you work OR 

   if you just graduated, where you have interned  

  (or worked in relation to the industry)


¤A-State is located in Jonesboro, Arkansas:  

     “about an hour west of Memphis” (or “2 hours north of Little Rock”)  

     where you just graduated from their outstanding design program  

     with a Bachelors of Fine Arts in Graphic Design (Digital if applies).


¤ Explain (provide context)


¤ Connect A > B 


¤ Connect who you're talking to TO what you're offering


¤ Ask > BE CLEAR


¤ Close out > BE CLEAR

https://www.youtube.com/watch?v=Lb0Yz_5ZYzI
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CANVAS
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Interactive PDF in  
Acrobat or Preview.



Click MENU to go back to it.      .


All links looks like hyperlinks.    

THIS IS AN  
INTERACTIVE  

PDF.

-Teaching Methods


-Required


-Recommended


-Policies


-Assessment +  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NOT REQUIRED  
TO PURCHASE.

REQUIRED



SIGN INTO A LAB COMPUTER

THEN OPEN (& CLOSE) ADOBE: 


PHOTOSHOP

ILLUSTRATOR

INDESIGN


REQUIRED TO DO NOW

All of you are already joined.  
I placed you in the correct channels 
opened so far. 

REQUIRED TO DO NOW REQUIRED TO DO NOW JOIN NOW TOO >>

REQUIRED TO DO NOW

LIST VIEW

GRID VIEW
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• You should do these on your  
own BEFORE YOU BEGIN  
the sketches you will show me.  

• Sketches that make no sense  
spatially or do not use straight  
lines will not be accepted. 

• Color is usually not necessary.

PRE-

THUMBNAIL 

SKETCHES

• THIS is what I expect.

• The lines are straight  

and space has been  
considered as much  
as shape. 


• Usually 20-30 separate 
thumbnail sketches  
are a required MINIMUM  
per project in this class.

THUMBNAIL 

SKETCHES

• If you have a tablet/ 
computer and stylus,  
you may create thumbnail 
sketches and other  
hand-rendered artwork 
via these programs  
(or similar). 

PROCREATE/ 
FRESCO • You can also use  

brainstorming skills  
learned in Ideation.


• Also feel free to write  
words and ideas  
randomly around your  
sketches to help you  
remember when  
presenting sketches. 


MIND MAP/

IDEA TREE
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The calendar shown here is obviously not for this class.
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-Submit Class Contract via Google Form. 

-See link on either the syllabus or Slack #4503_main channel
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3. PUT IN ALL DUE DATES
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BRAND : LOGO : CAMPAIGN   +   AUDIENCE


➡BRAND & LOGO RESEARCH/EVALUATION


YOU ≠ YOU™


BRAND ARCHETYPES


➡BRAND EXERCISES


➡BRAND POSITIONING STATEMENT


➡YOUR PERSONAL MISSION STATEMENT
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➡BRAND EXERCISES


➡BRAND POSITIONING STATEMENT


➡YOUR PERSONAL MISSION STATEMENT

BRAND 

The perceived 
emotional corporate 
image as a whole. 

LOGO 

A logo identifies a 
business in its 

simplest form via 
the use of logotype, 

a mark, or both. 



IDENTITY 

The visual aspects 
that form part of  

the overall brand. 
Most immediately is 
collateral, but it is 
more than this. 
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WHERE DOES SOCIAL 
MEDIA CONTENT LIVE?
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MORE THAN A LOGO. 

IT’S HOW OTHERS 
PERCEIVE YOU.
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YOUR BRAND IS 
MORE THAN A LOGO. 

IT’S HOW OTHERS 
PERCEIVE YOU.

IT’S NOT WHAT 
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SAY IT IS.
IT’S WHAT 

THEY  

SAY IT IS.

IT’S NOT WHAT 

YOU 

SAY IT IS.
IT’S WHAT 

THEY  

SAY IT IS.

> YOU, BRANDING MANAGER

> YOUR CONSUMERS

YOUR BRAND IS 
MORE THAN A LOGO. 

IT’S HOW OTHERS 
PERCEIVE YOU.

https://www.youtube.com/watch?v=1rV-dbDMS18


BRANDING IS HOW OTHERS PERCEIVE YOU.

BRANDING WANTS A RELATIONSHIP 

AND 


MARKETING WANTS A TRANSACTION.

1:00-5:04
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➡BRAND & LOGO RESEARCH/EVALUATION


YOU ≠ YOU™


BRAND ARCHETYPES


➡BRAND EXERCISES


➡BRAND POSITIONING STATEMENT


➡YOUR PERSONAL MISSION STATEMENT

https://www.youtube.com/watch?v=V-JTFzXKr1w


DO  NOT DO YET
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DUE BY END OF DAY TODAY:


-Class Contract submitted  
(not due until tomorrow, but just do now.)


-Bookmark nikkiarnell.net on server you are using.


-Slack:


-Download Slack on devices 


-Set up notifications.


-Google Drive:


-Sign into Google Drive. 


-Find shared folder (see A-State email) for class.


-Make shared folder viewable in your drive.  

DUE BY START OF CLASS THURSDAY:


-Brand Posts on #4503_sec1_brand submitted 

http://nikkiarnell.net

