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THE 30-SEGOND “ELEVATOR PITGH™

PROF. NIKKI ARNELL

= Professor Nikki

OFIGURE OUT YOUR DREAM JOB

= Professor Arnell I:lBREAK |NTO GROUPS! @

= Professor

= Prof OHAVE FUN AND
— Nikki DON'T BE AFRAID TO FEEL SILLY.
— Mrs—Arnel
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https://www.youtube.com/watch?v=1m8EQcRC2uk
https://www.youtube.com/watch?v=Lb0Yz_5ZYzI

The 30-Second “Elevator Pitch”

From The Intern Queen

O Your name

ey SYLLABUS + GLASS CONTRAGT SYLLABUS + GLASS GONTRAGT

if you just graduated, where you have interned

(or worked in relation to the industry)
OA-State is located in Jonesboro, Arkansas:
“about an hour west of Memphis™ (or “2 hours north of Little Rock™)
where you just graduated from their outstanding design program
with a Bachelors of Fine Arts in Graphic Design (Digital if applies).

O Explain (provide context)
O ConnectA>B
O Connect who you're talking to TO what you're offering
O Ask > BE CLEAR
O Close out > BE CLEAR

o ‘ -




Click MENU to go back to it.

= Teaching Methods
—Required
THIS ISAN = Recommended
INTEHAGTWE = Policies
PI]F. = Assessment +
Grading

—University and
Dept. Policies

- Calendar

All links looks like hyperlinks.

SYLLABUS | REOURED
- Teaching Methods
= Required
—Recommended
—Policies
= Assessment +
Grading
—University and
Dept. Policies
- Calendar
REQUIRED REQUIRED
REQUIRED TO USE.
NOT REQUIRED
TO PURCHASE.




SIGNINTO ALAB COMPUTER

THEN OPEN (& CLOSE) ADOBE:

PHOTOSHOP
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INDESIGN

REQUIRED T0 DO NOW

REQUIRED TO DO NOW
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REQUIREDTO DONOW JOINNOW 700 >
&
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PROCREATE/
FRESGO

THUMBNAIL
SKETCHES

MIND MAI?
IDEA TRE

POLICIES

THUMBNAIL
SKETCHES

POLIGIES: USEQFAL

POLIGIES: USEQFAL




POLIGIES: USEQFAL

POLIGIES: USEQFAL

SYLLABUS

- Teaching Methods
—Required

= Recommended
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ASSESSMENT
& GRADING
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- Teaching Methods
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= Assessment +
Grading
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SYLLABUS

- Teaching Methods
—Required

= Recommended

= Policies

= Assessment +
Grading

—University and
Dept. Policies

= Calendar

The calendar shown here is obviously not for this class.




Submit Class Contract via Google Form.

See link on either the syllabus or Slack #4503_main channel

BRANDEDSHOW.COM

BRANDEDSHOW.COM BRANDEDSHOW.COM BRANDEDSHOW.COM




BRANDEDSHOW.COM BRANDEDSHOW.COM BRANDEDSHOW.COM




1. READ OVERVIEW
A
3.PUTINALL DUE DATES

1.READ OVERVIEW
A
3.PUTINALL DUE DATES

1. READ OVERVIEW
A
3. PUTINALL DUE DATES

BAAND: LOGO: CAMPAIGN + AUDIENGE
BRAND & LOGO RESEARCH/EVALUATION

You - You*

BRAND ARGHETYPES
BRAND EXERGISES
BRAND POSITIONING STATEMENT
YOUR PERSONAL MISSION STATEMENT

‘ BRAND: LOGO: CAMPAIGN + AUDIENGE
BRAND & LOGO RESEARCH/EVALUATION

The perceived
emotional corporate
image as a whole.

Alogo identifies a
business in its

simplest form via
the use of logotype,
a mark, or both.




The visual aspects
that form part of
the overall brand.
Most immediately is
collateral, but it is
more than this.

The visual aspects
that form part of
the overall brand.
Most immediately is
collateral, but it is
more than this.

BRAND LOGO

Change often.

B moentity

But should always

reinforce the brand

positioning, strategy,
personality, and identity.

WHERE DOES SOGIAL

MEDIA CONTENT LIVE?

BRAND LOGO

Change often.

B moentity

But should always

reinforce the brand

positioning, strategy,
personality, and identity.

YOUR BRAND IS
MORE THAN A LOGO.

IT'S HOW OTHERS
PERGEIVE YOU.

YOUR BRAND IS
MORE THAN A LOGO.

IT'S HOW OTHERS
PERGEIVE YOU.

YOUR BRAND IS
MORE THAN A LOGO.

'S HOW OTHERS
PERGEIVE YOU.

Yl]“>YUU. BRANDING MANAGER

THEY - YouRcoNsums



https://www.youtube.com/watch?v=1rV-dbDMS18

BRANDING WANTS A RELATIONSHIP
AND
MARKETING WANTS A TRANSAGTION.

BRANDING IS HOW OTHERS PERGEIVE YOU.

BRAND: LOGO: CAMPAIGN + AUDIENGE
BRAND & LOGO RESEARCH/EVALUATION



https://www.youtube.com/watch?v=V-JTFzXKr1w

DUE BY END OF DAY TODAY:
—Class Contract submitted
(not due until tomorrow, but just do now.)
- Bookmark nikkiarnell.net on server you are using.

= Slack:
—Download Slack on devices
—Set up notifications.

= Google Drive:
- Sign into Google Drive.
—Find shared folder (see A-State email) for class.
— Make shared folder viewable in your drive.

DUE BY START OF CLASS THURSDAY:
—Brand Posts on #4503_sec1_brand submitted



http://nikkiarnell.net

