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A BRAND IS ALSO  
YOUR ARMOR.

BE VERY CLEAR ON THAT OR THE WORLD  
OF DESIGN-FOR-HIRE WILL EAT YOU ALIVE. 

YOUR WORK ≠ 
YOUR PERSONAL WORTH

BE VERY CLEAR ON THAT OR THE WORLD  
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YOUR WORK ≠ 
YOUR PERSONAL WORTH

Because design is subjective,  
there will always be people  
who don't like your work or  
who have criticism. 

And remember… 
if everyone likes your work,  
you're probably not doing anything 
that exciting or interesting.  :)

https://www.quora.com/How-does-a-graphic-designer-whos-insecure-about-his-her-work-go-about-building-up-self-confidence

-Branding allows you to express your unique visions, style,  
and creative flair. “No one is you and that is your power.” 

-Branding allows you to be distinctive, playing on your  
Point-Of-Difference in the marketplace, and then get noticed.  

-Branding allows you to attract the right type of clients* for you. 
*From traditional clients to a freelance business and/or any business (agency, recruiter, etc.) to hire you.  

-Branding allows you to establish an emotional and instinctive 
connection with your audience.  

-As a designer, it displays mastery of a required skill.  
If you can brand yourself, you can brand a business.
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> YOU, BRANDING MANAGER

> YOUR CONSUMERS



BRANDING WANTS A RELATIONSHIP  
AND  

MARKETING WANTS A TRANSACTION.

YOUR BRAND IS 
MORE THAN A LOGO. 

IT’S HOW OTHERS 
PERCEIVE YOU.
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• Performance
• Passion
• Talents
• Imagination
• Vision
• Character
• Contribution
• Conscience
• Influence
• Balance

• I am at my best when Q1.

• I will try to prevent times when Q2.

• I will enjoy my work by finding employment where I can Q3.

• I will find enjoyment in my personal life through Q4.

• I will find opportunities to use my natural talents and gifts, 
such as Q5.

• I can do anything I set my mind to. I will Q6.

• My life's journey is Q7.

• I will be a person who Q8.

• My most important future contribution to others will be Q9.

• I will stop procrastinating and start working on: Q10.

• I will strive to incorporate the following attributes into  

my life: Q11A, Q11B, and Q11C.

• I will constantly renew myself by focusing on the four 
dimensions of my life: Q12A, Q12B, Q12C, and Q12D.
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