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https://sproutsocial.com/insights/instagram-for-business/

There is only one kind of free page on Behance, so get on there.  

Consider being like Instagram to reinforce your choice.                
In other words: 
• Use a logo if you’re a Business.  
• Use a very good headshot if you’re a Creator. 

https://webcastletech.com/blog/ways-to-boost-your-behance-views-and-set-your-portfolio-apart/#:~:text=Optimize 
Your Behance Profile&text=Use a Professional Profile Picture,to potential clients or collaborators. https://sproutsocial.com/insights/instagram-for-business/

https://sproutsocial.com/insights/instagram-for-business/ https://sproutsocial.com/insights/instagram-for-business/

• REQUIRED: Your website 

• REQUIRED: Your Instagram 

• OPTIONAL: Your LinkedIn

https://sproutsocial.com/insights/instagram-for-business/

• REQUIRED: Your (final) resumé

https://sproutsocial.com/insights/instagram-for-business/

• OPTIONAL
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https://sproutsocial.com/insights/instagram-for-business/ https://sproutsocial.com/insights/instagram-for-business/ https://sproutsocial.com/insights/instagram-for-business/

BUSINESS ACCOUNT

https://sproutsocial.com/insights/instagram-for-business/

Though not required for this class, it wouldn’t hurt to be present on both Instagram  
and Facebook. It certainly couldn’t hurt and Instagram makes it ridiculously easy to  
be active on both. 

https://sproutsocial.com/insights/instagram-for-business/ https://sproutsocial.com/insights/instagram-for-business/

Suggested (supposed) hack: “Entrepreneur” to access royalty-free music as a Business. 
You don’t have to display that on your profile, but it wouldn’t hurt. 

https://sproutsocial.com/insights/instagram-for-business/

Or choose Creator if you’d rather do this. 

https://sproutsocial.com/insights/instagram-for-business/



https://sproutsocial.com/insights/instagram-for-business/

• REQUIRED: Your website 

• OPTIONAL: Your Behance 

• OPTIONAL: Your LinkedIn

https://sproutsocial.com/insights/instagram-for-business/

THIS IS WHERE THE MAGIC IS!!! 
• Review the many videos available online, some of which 

I’ve linked on Slack.  
• See what those you researched for Form A are doing. 
• Remember you can edit this. You aren’t going to go that 

viral that quickly to worry about mistakes. 

https://sproutsocial.com/insights/instagram-for-business/

Supposedly this is optional.  
That seems to change every year, so we’ll see in class.  Also….

https://sproutsocial.com/insights/instagram-for-business/

This might take a bit to build, but be aware.  
I don’t require Stories for this class because I can’t grade them; 
however, I suggest you do them!
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https://sproutsocial.com/insights/instagram-for-business/

• There is only one kind of free page on LinkedIn,             
so get on there.  

• Here it is better to be you as a person rather than you as 
a brand. If you start building a significant freelance 
business, you could do both.  

• Use a GOOD headshot rather than your logo. 
• Use your name rather than a name of a company.

https://sproutsocial.com/insights/instagram-for-business/

REQUIRED:  

• ABOUT: Your resumé must live here, though it might 
require you to fill in LinkedIn’s forms instead of just 
uploading your PDF.  

• CONTACT INFORMATION:  
‣ Your website 
‣ Your Behance 
‣ Your Instagram 

https://www.youtube.com/watch?v=sMyx-vAq-QY


https://sproutsocial.com/insights/instagram-for-business/

The most fundamental step in growing your LinkedIn 
account as a graphic designer is to improve your profile.  

That means leveraging three important sections when 
getting started on LinkedIn: 
• Your LinkedIn Headline 
• Your LinkedIn Summary 
• Your LinkedIn Banner

https://sproutsocial.com/insights/instagram-for-business/ https://sproutsocial.com/insights/instagram-for-business/ https://sproutsocial.com/insights/instagram-for-business/
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https://www.youtube.com/watch?v=gbPQ8a8Wn34
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