
Due: Social Media  
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Brand Book

Post for 10 Days 
according to the 

calendar you make 
(and I approve)
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- CONTENT CREATION 

- Definition 

- Goal 

- Key Terms 

- CONTENT CALENDAR(S)  

- Required and Why 

- Schedulers 

- THE BASICS  

- Create Shareable Content 

- #Hashtags 

- @Handle/Mentions 

- TinyURLs if necessary 

- Connect Everything and Grow 

- Know Your Audience +                          
Track Your Results (Analytics)

SOCIAL MEDIA WORKSHOP DAY 3  
- BEGIN: SOCIAL MEDIA PLAN C 

- INSTAGRAM 

- Post - Story - Reel -Live 

- 2024: Reels + Captions 

- Use Highlights 

- LINKED IN 

- BEHANCE 

- REVIEW: SOCIAL MEDIA PLANS A & B 

- WHAT’S DUE NEXT CLASS
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https://www.youtube.com/watch?v=JDM8O7l_Slc


To 1:24. Watch the rest on your own >> video linked on #4503_sec4_social-media
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• Don’t be too specific. Think in ideas rather than specifics. 

• Then each week, you repeat an idea, but with a new specific. 

• See the examples where they would be repeated every week.  

• Though you are only required to create a Weekly calendar 
intended to repeat, sometimes it’s easier to understand the 
purpose when you consider planning monthly. 

• Also, don’t forget to include engagement, including replying to 
comments and checking others’ feeds. 

-I will keep you organized and reduce stress. 

-It will build credibility via consistency.

WHY SHOULD YOU USE A  
SOCIAL MEDIA CONTENT CALENDAR?

https://hingemarketing.com/blog/story/5-big-reasons-why-you-need-a-social-media-content-calendar

https://www.youtube.com/watch?v=TJQE0kBANmg
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This is for a Creator account.  

Business accounts  have 
even more than this.
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Actual URL:  
https://www.huffpost.com/entry/jiff-the-dog-wins-
halloween_n_56327e41e4b00aa54a4d7a89?
ncid=fcbklnkushpmg00000022&utm_content=buffer83279&ut
m_medium=social&utm_source=twitter.com&utm_campaign=buf
fer

COMMON URL SHORTENERS
• bit.ly 
• ow.ly (now opens in Hootsuite scheduling app) 
• tinyurl.com 
• Rebranded 
• goo.gl 

• At goo.gl, bit.ly, and others, you get a nice, clean, shortened URL AND 
you may also get stats on clicks for these URLs. 

COMMON URL SHORTENERS
• For example, I want to share a Spark page I created.  

• Its URL is https://express.adobe.com/page/cXrcZUGuIeFJP/?
fbclid=IwAR1IixHZhqFGXa7k8xQjG3NB_475nY4jRUcfhBCbUe1Q7
MHKMV_esMai52o 

• Now it's https://tinyurl.com/3c9kywnx.

COMMON URL SHORTENERS
• bit.ly 
• ow.ly (now opens in Hootsuite scheduling app) 
• tinyurl.com 
• Rebranded 
• goo.gl 

• At goo.gl, bit.ly, and others, you get a nice, clean, shortened URL AND 
you may also get stats on clicks for these URLs. 

• Many apps will automatically shorten in 2024….but just in case.

• FYI: Hootsuite will will shorten an ugly URL to 
post in LinkedIn using owly in the posts, BUT 
look at that ugly URL underneath!

• I had to manually go in and change it in 
LinkedIn. (I used TinyURL to shorten the URL 
and pasted that in to the post so the 
thumbnail would reflect it.)
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• This isn’t required for this class and its mere 10 days of posting,      
but you should do it in the future.  
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