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+ Link stickers in Stories. These replaced the Swipe Up function
in mid-2021, and they help drive traffic from Instagram to
your business website.

“I's not what YOU say it is. It's what THEY say it is.”
Marty Newrrwier, The Brand Cap

This is whese we begin. A brand i not (just) your logo, noris & (st your vissal identity.

<her forrm and

Abrand i at the core of

the percaption [« brand) for 4 business of product

these things - and all of these things 1

The Bottonm Line i that i there is one prinsary feason 1o strategi e you b

de and out, It 1 to erystatire the flaver of customer experience you delhver

4 contac

the tone of marketing
10 how you dress when you show up in one
s shet). Your beand is the experience
ompany.

of yeur Instagram shots (o get tagged in arcther comy

SOCIAL MEDIA WORKSHOP DAY 3

CONTENT CREATION
Definition
Goal
Key Terms

SOCIAL MEDIA WORKSHOP DAY 3

REVIEW: BEGIN: SOCIAL MEDIA PLAN C
PROFESSIONAL vs. PERSONAL
Business Info in Bio/Profile

INSTAGRAM
Post - Story - Reel -Live

CONTENT CREATION 2024: Reels + Captions
Definition Use Highlights
Goal LINKED IN
Key Terms
BEHANCE
CONTENT CALENDAR(S)
Required and Why
Schedulers REVIEW: SOCIAL MEDIA PLANS A & B
THE BASICS WHAT’S DUE NEXT CLASS
Create Shareable Content
#Hashtags

@Handle/Mentions

TinyURLs if necessary
Connect Everything and Grow
Know Your Audience +

Track Your Results (Analytics)

“I's not what YOU say it is. It's what THEY say it is.”
Marty Newrnwier, The Bvan

ap

Thes is where we beg B ot (just) your logo, noris it

Abrand i at the core of

the percaption [« brand) for 4 business of product

these things - and all of these ths

Thw Bottom Line is that i there is one primary feason te

de and out, It 1 to crystatize the
o the tone of marketing
187 1o how you dress when you show up in one
7y's k). Your beand is the experience
ompany.

overview



https://www.youtube.com/watch?v=JDM8O7l_Slc

Content marketing

CMI defines content marketing as "a strategic marketing approach of
creating and distributing valuable, relevant, and consistent content to
attract and acquire a clearly defined audience - with the objective of
driving profitable customer action.”
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CONTENT CALENDAR(S)
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Required and Why

Why is it important to have a content calendar?

Why Should You Be Using A Social Media Content Calendar?

« Don’t be too specific. Think in ideas rather than specifics.
- Then each week, you repeat an idea, but with a new specific.
- See the examples where they would be repeated every week.

« Though you are only required to create a Weekly calendar
intended to repeat, sometimes it's easier to understand the
purpose when you consider planning monthly.

« Also, don’t forget to include engagement, including replying to
comments and checking others’ feeds.

You

| will keep you organized and reduce stress.

"

It will build credibility via consistency.



https://www.youtube.com/watch?v=TJQE0kBANmg
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| will keep you organized and reduce stress.

It will build credibility via consistency. b
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Create Shareable Content

1. Schedule Instagram posts

10 schedule
This is for a Creator account.
reatee Studio
B 2 Business accounts have
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(Business) page.

P :
(& Hootsuite

What do you get when you use the no. 1 social media marketing
platform??

froo time

Schaduie 3cross 38 YOUr NeTWorks in & few taps

1 Big wins ¥

Inner peace v

@ Less work o

Reputation protection v

Expiore al foutures

HOW TO
SCHEDULE | (
JIE

SOCIAL MEDIA WORKSHOP DAY 3

THE BASICS

#Hashtags



https://www.youtube.com/watch?v=oHIC3NUqYOI
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= Feod (vs. Page]
= Audience tvs. User)

specific

theme or content

o-0rops 0 person or

THE BASICS

= Epheeneral Content
= Discovery Content
- Share

= Cross-Channel

= Live Streaming

@Handle/Mentions

DAY3 CONTENT CREATION

Trending #Ha

COMMON URL SHORTENERS

Network via

bit.ly
ow.ly (now opens in Hootsuite scheduling app)
tinyurl.com
Rebranded
goo.gl
« At goo.gl, bit.ly, and others, you get a nice, clean, shortened URL AND
you may also get stats on clicks for these URLs.

TinyURLs

2 David Pride

Jiff, the . Just Won

THE BASICS

TinyURLs if necessary

COMMON URL SHORTENERS

« For example, | want to share a Spark page | created.

« Its URL is https://express.adobe.com/page/cXrcZUGuleFJP/?
fbclid=IwAR1lixHZhqFGXa7k8xQjG3NB_475nY4jRUcfhBCbUe1Q7
MHKMV_esMai520

« Now it's https://tinyurl.com/3c9kywnx.

COMMON URL SHORTENERS

TINVURL « Many apps will automatically shorten in 2024....but just in case.

- FYI: Hootsuite will will shorten an ugly URL to - I'had to manually go in and change it in
post in LinkedIn using owly in the posts, BUT Linkedin. (I used TinyURL to shorten the URL
look at that ugly URL underneath! and pasted that in to the post so the
thumbnail would reflect it)
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Know Your Audience +
Track Your Results (Analytics)

section

personal site

s the way you interpret and find
patterns in data.

= Feed (vs. Page)
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= Profile process of following metrics o
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= Share
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= Live Streaming

improve your strategy.
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2021, they drive traffic from Instagram to

your business website

« This isn’t required for this class and its mere 10 days of posting
but you should do it in the future.
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2/2 with Brandi Sea

Graphic Designer’s Guide to Blowing up on Instagram

@ Jasse Nybery Subscribe B2k P Doee Ko oo
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6. KEEP YOUR BEHANCE GALLERY FRESH
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https://www.youtube.com/watch?v=444znbwffSw
https://www.youtube.com/watch?v=VlI8huAqkho
https://www.youtube.com/watch?v=ZjSgzmK4_04
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